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Mr. Chairman and members of the Committee, good morning.
After reading the transcript of your last hearing on this subject, I was struck by a

number of statements you made.
Let me quote a few of them:
“How difficult the challenges are for parents, much more difficult than in our

generation and raising our own children.”
“To the degree that there is a false advertising process or that there’s a marketing to

children, that’s egregious.  It’s unacceptable, and we should all be against it.  But on the
other hand, let’s not … sit here and blame it all on one entity.”

“Responsibilities accompany rights.”
“You cannot regulate decency or legislate taste. What we’re asking for today is not

censorship but simply better citizenship.”
“The buck always stops at the chief executive officer and president.”
I could not agree more with all of these sentiments, especially the last one.  The buck

does indeed stop with the people at the top, which is why I am here today to testify on
behalf of The Walt Disney Company.

We are proud of our company’s record as a corporate citizen. And we are also proud
of the wonderful and rich array of family-friendly, high quality entertainment our company
creates and distributes.

But, clearly, there were times during the period discussed in the FTC report when we
allowed competitive zeal to overwhelm sound judgment and appropriate standards in the
marketing of some of our “R” rated films released by Touchstone, Hollywood, Miramax and
Dimension Pictures. We cannot, on the one hand, tout the effectiveness of our television
commercials when we sell time to our sponsors, and on the other hand disavow the
effectiveness of our movie marketing. And so, we are accepting responsibility for instances
of inappropriate marketing of “R” rated films and we are now taking measures to see that
this does not happen again.

As many of you are aware, we have recently undertaken a full review of our policies
and practices with regard to the marketing of “R” rated films and have publicly announced a
set of guidelines to govern the future marketing of all Touchstone, Hollywood, Miramax
and Dimension “R” rated films.

We believe these guidelines are a serious and significant response to the issues
raised in the FTC report.  To make sure that these guidelines are fully adhered to, we have
instituted an internal compliance process involving a monthly review of the ir
implementation by Disney’s general counsel.  In this way, the guidelines will be under
constant review and, if we find that a more stringent approach is called for, we will adjust
them wherever necessary as we go forward.

Our guidelines are framed in an acknowledgment that the world has changed for
America’s families.  There is no question that parents face increasing challenges in
monitoring the content their children are exposed to.  We believe the best way to address
this reality is to be a good partner to America’s parents.  There are two ways to accomplish
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this – one is to provide a steady flow of family-friendly entertainment under the Disney
banner and the other is to be more responsible in the marketing of our non-Disney
entertainment.

This second point is what our guidelines are about.  By marketing “R” rated movies
more responsibly, we will be meaningfully assisting parents in deciding what film
entertainment is appropriate for their children.

Along these lines, we would like to state for the record today our support for the
creation of a universal ratings system that would provide a clear and consistent guide
across all entertainment platforms. We believe that a universal system would represent a
significant step toward helping parents make informed decisions about the entertainment
their children see and hear.

This could be achieved by extending the MPAA movie rating system to
television, video games and music.  The MPAA system is one that has worked; people
are familiar with it and they understand it. While we acknowledge the practical difficulty
of implementing a universal system, our company intends to be a constructive and ardent
industry voice in overcoming the hurdles to make it happen.
 I would like to close by citing one more quote from the September 13 hearing.

Mr. Chairman, in your opening remarks at that hearing you said that the industry has
a “responsibility to refrain from making much more difficult a parent’s responsibility to see
that their children grow up healthy in mind and body.”

We emphatically agree with this sentiment – but we believe that we can do better
than simply “refraining from making a parent’s job more difficult” … and instead be
constructive partners with parents in making their job easier.

Thank you for your time.


